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*Understand and recognize the key differences related to generational

—

gaps

*Formulate novel approaches in engaging transition-age youth (ages
i4 - 30) in the supported employment process
*Demonstrate engagement skills and tools in conjunction with already

recognized evidence-based practices.







What if you wake up
tomorrow, and suddently,
the world is all that
you ever imagined?

*How does Your Nnew
world look?
*What steps could you
take in creating this
new world?




- Engagement; in the, Bmploywent




Most data expresses that individuals with mental
health needs have the lowest level of employment
of any group with disabilities, as high as 90%
(NCwD, 2012).

Successful engagement yields satisfactory outcomes
It is a learning opportunity for both youth and the
agencies that serve them!

- We don’t know what we don’t know
- Experience vs. 1nexperience

- Overcoming internalization









U\




Identity vs. Role

Confusion - ages

ERIKSON’'S "
STAGES
OF DEVELOPMENT

Intimacy vs.
Isolation -

ages 20 to 25

Generativity vs. Stagnation

- ages 25+



Self-Fulfilling
Prophecy

“A false definition of the

< g ~—  situation evoking @ new behavior

which makes the originally false
conception come trve” (Merton,

1968, p. 477).




Our actions
(towards others)
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Our beliefs Self-fulfilling Others' beliefs
(about ourselves) Prophecy (about us)
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Others' action
(towards us)
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VALUES - STANDARDS - JUDGMENTS

ATTITUDE

MOTIVES —- ETHICS - BELIEFS
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itrary and nearly

total control over youth.



Recipients

Actions of adults are based on what they
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When attitude is changed J [l
When thought is changed [: 2=,
When behavior is changed F-14:0];
When actionis changed |51



Generational
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Baby Boomers - 1946 1964
Generation X - 1965 - 1980
Generation Y - 1981 - 2000

Generation Z - Born afteyr 2001







*20% of Millennials identity as LGBT

*Technology as an engagement too

*Immediacy
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 ENGAGEMENT N
tooLs

*MOTIVATIONAL INTERVIEWING
FUWALK ANE TALK.”

& *YOUTH coUnClL

| PEVELOPMENTAL ASSETS
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involvement

ily

*Fam







